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Consumers that say

“It gets good customer
reviews”

is a Deal Breaker or Deciding Factor
when deciding what bank or credit
card brand to buy or use

- 2019 Edelman Trust Barometer Special Report: In Brands
We Trust? Q104
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2%

Businesses that say

“It’s Important, Critical,
or Quite Important to
have Positive Ratings
and Reviews”

- 2019 Trustpilot The Importance of Social Proof in Fintech
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Do you agree or disagree with the following statements?
(Figure 5)

41 39«

We systematically research the market to understand customer
needs and pain points

129, 329 33%

We find it easy to get our customers to provide ratings and reviews

102% 31% 40

We find it easy to manage ratings and reviews

e nor diagree . Strongly disagree

Businesses find it’s much, much

easier to conduct
customer research than
it is to get and manage
customer reviews and
ratings

- 2019 Trustpilot The Importance of Social Proof in Fintech
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How have you encouraged your customers to rate and review

your products and services? (Figure 6) B u S i n e SS e S t ry

Emails Verbally (customer-

every which way they
can to get customers to

provide ratings and
S 5 reviews

Printed material /
direct mail
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How d dverti iti ti d revi f H A
prcc))v;uctt)sy?ou advertise positive ratings and reviews for your B u SI n esses u Se th el r

ratings and reviews in
their promotion and
advertising

52% 4-9/5

Offline advertising Customer Rating on Trustpilot

(TV, Radio, Print)

2% LEND36®
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@kikr
@enova
@Trustpilot
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